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Basis Of Idea

I1na Hac Bceraa 6bina BaXkHa cobcTBeHHas MAEHTUYHOCTD.
EMko n 6e3 nuwHux cnos 3aaBUTb 0 cebe, cnegoBaTb CBOMM NPUHLMNAM
n punocodpun. UHTennureHTHo, 6€3 3aMcKmMBaHMM U NYCTbIX 06eLLaHNM.

B npownoMm rogy mbl "nepenpowmnnn” 6peHa-nnatdopMy 1 BbinyCTUNU
kHUry BRANDBOOK. ®yHpameHTOM anrpenpa 6perHp-nnatdopMbl cTa
MaHudecT. Kaxxgoe cnoBo B HEM He c/lydanHo. 3gecb cobpaHbl BaXkHenLmne
CMbICJIbl, OTPa>kaloLLMe XapaKTep rosioBHOro 6peHpa v BCE, Uto
npousBognTca nog 3HakoM KadyectBa LEGENDA.
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MaHudecT

>KM3Hb COCTOUT HE M3 OTPE3KOB BPEMEHM, a U3
MOMEHTOB, KOTOpPbIE Mbl MOMHUM. Ee nonHoTa
n3MepsaeTca BnedatneHmnamm. A LEHHOCTb Jto60ro
OrnbiTa B OLLYLLEHNU, KOTOPOE OH MPUHEC.

HopManbHO NMbITb MO TEYEHUIO.

HopManbHO 4OBONBCTBOBATLCA TEM, YTO ECTb.
HopManbHO NnoacTpavBaTbca Nog 0O6CTOATENbCTBA,
Haxo4s KOMMPOMKCC C COBOW.

HopManbHO HUYEMY He yaMBNATHCS.

MbI «<HeHopManbHaaA» KOMMNaHWA A9 «<HEHOPMasIbHbIX»
ntogen. bonblie Bcero Mbl 6o0MMCA MPOXUTD
3ayPAaHYH XKN3Hb, 3aHMMaTbCA OBbIYHbBIM OENOM,

Cco34aBaTb CpeaHUM NPOAYKT M OTHOCUTLCS KO BCEMY
HEUTPanbHO.

Mbi 6pocaeM BbI3OB MOCPEACTBEHHOCTH, MOOLLPAEM
TaNlaHT M 9KCNEPTU3Y, KYSIbTUBUPYEM
MHOAMBMOYaNbHOCTb M YaCTHbIW OrbIT.

MbI co3gaeM aia Tex, KTO YCTPEMIIEH K HOBOMY, LIEHUT
cBobony BbIbopa, 06X0OMUT PYTUHY U HE N3MEHSAET cebe.

Hawwn gomMa KpacmBO CTapeltoT.
Jltoan B HMX MONOAbI OYyXOM.
A BnevaT/ieHnsa HEU3MEHHO OCTPbI.




INSPIRATION

INSPIRATION

Upeqa n cMmbichbl

B oTHOLWEeHn cMHoncnuca B4OXHOBEHUEM cTaJsl caM
TeKCT MaHUdecTa U xapaktep 6peHpa. Cmeno, Ho
He Harno, UHTEJIJIMFreHTHO, HO He CKY4HO.

C yyBCTBOM COBCTBEHHOIO AOCTOMHCTBA.

OnepaTopckas n pexxmccepckas paborta

B nocTaHoBKe Kaapa, pakypcax M HEKOTOpPbIX
NpUeMax KWHOMaHbl MOIyT MPOYECTb AeSIMKATHbIU
oMMax Ha ounbM Inception n cepnan SEVERANCE.
B HaweM cnyyae unctoTta u acteTmka nycToThl

He Nyraert, OT Heé He BeeT 6e3)KU3HEHHbIM XOJTIOL0M.
OHa 6yaTo npusbiBaeT K TOMY, UTOObI €€ 3amnosIHUNIM.
N Haw repoun npnHMMaeT 3TOT BbI3OB.

[MTacxanku

B Buaeopsiae MOXXHO 3aMeTUTb OTCbIJTKU

K Bblpa3nTesibHbIM dparMeHTaM apXUTeKTypbl
HaLLMX NPOEKTOB: KPYU3Hbl€ OKHa, ap4aTbie CBOAbI.
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CONCEPT

CONCEPT&HERO

Bce, uto cospaet LEGENDA — cospaetca ons,
npo u ot Yenoseka. Yenoseka, obnagatowLero
APKO-Bblpa>keHHOU UHAUBUAYAJIbHOCTbIO,
aMbULMO3HOIro U UMEIOLLLENO BKYC K XKMU3HMW.

B ueHTpe noBecTBOBaHUSA Hall repou:
MOJIOAOMN U YBEPEHHbIN B cebe, MeuTaTesibHbI,
C LUMPOKO pPacKpbITbiIMU BCEMY HOBOMY
rnasamu. CMeno u gake AepP3KO OH 3anyCKaeT
npouecc cosgaHusa MeTapopPmUUYHOro
«npoToropoga» éyayuiero.
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MOOD & STORYBOARD
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MOOD & STORYBOARD
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SCENARIO

SYNOPSIS

BcTtynneHue
[epoun HaxopUTCA B MyCTOM NPOCTPaHCTBE, rae Bce
HEeUTpPaJIbHO: roJs1I0C 3a KagpoM, sound, AMHaMuUKa.

3aBsi3Ka

CaM TekcT MaHudecTa guktyet passutue. Co cnoB «Mbl
— «HEeHOPMarsibHasa» KOMMaHUNA» CIOXKET HaunHaeT

B MPSIMOM CMbICNe pacKkpyumBaTbcs. [iBmxeHue repos
3anycKaeT KpyYeHue BoNYKa Ha cTone. DTO Aaé€T CTapT
BOB3e4eHM IO NpoToropoaa. Apxutektypa 6ykBanbHO
BblpacTaeT Ha rlasax repos, obpasys nyTb,

Mo KOTOPOMY OH UAET, HE orniaablBasiCb, Bnepea.

PuHan

[epoun CMOTPUT B CTOPOHY 3apoXXaatoLerocs ropoga.
[lepcnekTrBa MeXxay repoeM 1 ropofoM OCTaeTCS
OTKPbITOU, YNCTOU, HEMHOIO KOCMUYECKOMW.
ApXnTEKTypa He AaBuT Ha repos un Ha 3sputens. OHa
CJIOBHO MasiKk 3afla€T KypC U yKasbiBaeT Kypc. [locne
NPOCMOTPa OCTaETCH oyuieHne cBoboabl U TOro, UTo
BCE TOJIbKO HaYMHaeTCS.
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IMAGES & SYMBOLS

IMAGES & SYMBOLS

LleHTpanbHbI 06pa3 — Kpyr, o6begmnHaoLWnM BCe
CMbICJIbl, 3a4aH0LWMN JUHAMUKY U LMKJTUYHOCTb
AEeNCTBUAM, COBEpPLUAIOLWMMCS B Kagpe.

STO U KyMoJI, PacKpbiBalOLMIM HalLleMy B30OpY
naHopaMy 6eckpanHero Heba c neTALWMM Mo HEMY
CaMOJIETOM. DTO U INasa repos, B KOTOPbIX
oTpakatoTcsa obnaka. Y conHeuHbin guck. U cton,
Ha KOTOPOM 3anyCcKaeTcsl BONYOK. [laxxke TeHu

ABWXYTCS MO KPYTry.

PakTypbl MaTepuanoB BOKPYr HaNnOMMHaoT
6eTOH 1 rMnc, YTo HenocpeACTBEHHO CBA3bIBaET
6peHa U NPOAYKT.
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PRODUCTION/
TECHNOLOGY

PRODUCTION
TECHNOLOGY

[na cosgaHua ponmka UCnosib3oBasiMCb
HenpoceTesble nporpamMmbl, CGl rpaduka,
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[paduka
Houdini, C4D, Nuke, Adobe After Effects
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MoHTaX
Adobe Premiere Pro

Sound
Ableton
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PRODUCTION/
TEAM

PRODUCTION
TEAM

Pexxuccep - AH lOrau

[MpopakwH - Solutions Production

AsTop TekcTa - Kcenunsa Jemmpunesa (LEGENDA)
MeHepxMeHT - [lapbs LLITokonosa (LEGENDA)

P.s. TanncMaH - nec Sunny
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